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Top Insights
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A 1;‘ 4 Grocery Pop-Up Pop-up grocery stores are offering people convenience and specialty items

' Trend - Pop-up grocers are more common as people seek out experimental or specialty food items, and as people's need for convenient grocery options expands. These stores are in a variety of settings, including

everything from hospitals to communities. Insight - Now that people are traveling less and trying to remain at home as much as possible, even amidst lifted restrictions, people are prioritizing convenience shopping rather

than taking their time. Thus, the prioritization of shopping either online or within one's immediate community is on the rise.

Dark Stores Retail shops are emphasizing micro-fulfillment solutions amid COVID-19

Trend - "Dark stores" are miniature warehouse-adjacent spaces, whose sole purpose is to pack online orders for pick-up or delivery. Many retailers are turning their brick-and-mortar locations into micro-fulfillment hubs, in
order to satisfy demand during COVID-19. As a result, customers are not allowed inside. Insight - During the COVID-19 pandemic, consumers have increasingly turned to e-commerce as a means to get products they need
or want. The increase in online spending can be attributed to the fact that the experience offers them a convenient and safer alternative than going in-store. Often plagued by impatience—from dealing with an online
interface to getting the product fast or in time for an occasion—individuals are emphasizing the need for efficiency in this space that allows for a seamless experience. [continued online]

Nootropic Bar Snack bars are adapted with brain-boosting ingredients

Trend - With brain-boosting supplements and benefits still popular, nootropics are now being incorporated into snack bars. These items aim to boost people's cognitive function and overall health in a convenient format.
Insight - When it's stripped to its fundamentals, "wellness" to consumers means achieving a good balance between mental and physical health. The many ways it's sought out are where consumers' differ, with some using
traditional methods, some being more experimental, and others being more convenience-minded. Those looking for the simplest means to achieve wellness find themselves seeking out products that prioritize mental and

physical health in one go.

\ ' Remote Rewards Brands are re-creating in-office perks for remote employees amid COVID-19
@5 .  Trend - As employees are required to work-from-home amid the "new normal" of COVID-19, the concept of office perks has diminished. In an effort to re-create some of the in-office benefits for employees, brands are
% A 4§ offering meal delivery vouches, work-from-home snack boxes, and virtual stipend cards, among other benefits. Insight - Remote work offers employees many benefits, from reduced commute times to flexible schedules.
/ & * However, many workers miss the advantages that going to a physical office offers. Without any distinctions offered by employers—such as volunteer opportunities, company cars, or catered lunches—employees may turn
ﬁ to employers that are able to offer them rewards for their efforts. To help retain and reward employees while building a sense of corporate culture, businesses are providing [continued online]
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Getting the Most out of Your Custom Report

Purpose: Trend Hunter’s Custom Reports are designed to inspire innovation by exposing you to hand-selected content related to your brand, specific projects,
future-scoping, adjacent categories and more.

As you go through the report, remember to ask yourself:

What could this insight or innovation mean for my brand specifically?

How might these insights make you think about the consumer differently?

How do these trends ladder up to Trend Hunter’s Megatrends, or any other Megatrends I'm familiar with?

@ Acceleration @ Reduction @ Convergence ® Divergence @ Redirection O Cyclicality

% Prosumerism > Simplicity @ Multi-Sensation @ Personalization @ Tribalism [> Youthfulness

- Instant o o .
ﬁ Catalyzation @ R @ Hybridization £R8 Many-to-Many @ Gamification Nostalgia

Al @ Curation & Co-Creation Authenticity M. Experience @ Naturality
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Consumer Insights

Overlooked Opportunities & Examples

Trend Hunter's Insights highlight the what and why of major industry shifts. They are split into two sections: the trend section, which
identifies a new opportunity in a given industry, and the insight section, which explores the specific target consumer's motivations, attitudes,

beliefs and ultimately tension behind that opportunity. They are built on a foundation of Trend Hunter's crowdsourced trend examples,
clustered together by underlying patterns.
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Grocery Pop-Up TRENDHUNTER

Pop-up grocery stores are offering people convenience and specialty items
Trend - Pop-up grocers are more common as people seek out experimental or specialty food items, and as people's need for convenient grocery options expands. These stores are in a

variety of settings, including everything from hospitals to communities.

Insight - Now that people are traveling less and trying to remain at home as much as possible, even amidst lifted restrictions, people are prioritizing convenience shopping rather than
taking their time. Thus, the prioritization of shopping either online or within one's immediate community is on the rise.
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Millennial-Friendly Pop-Up Grocery
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Hospital Convenience Pop-Ups
7-Eleven and Children's Health's Store Supports Healthcare
Workers

Pop-Up Grocery Shops

Pop Up Grocer Shares Specialty Products from Stores
Innovative Brands Pop Up Grocer Will Launch a Brooklyn Location in
EEEEEEEND OCtOber LA EEEEEEEEEEEEEEEEEEEEENENENEENEENEN]
Popularity I 11 | d'd'\? Q (@) Curation 4 Featured, 35 Examples Advisor Pick
Activity I [ 1 1 ] 75,608 Total Clicks
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Dark Stores TRENDHUNTER
Retail shops are emphasizing micro-fulfillment solutions amid COVID-19

Trend - "Dark stores" are miniature warehouse-adjacent spaces, whose sole purpose is to pack online orders for pick-up or delivery. Many retailers are turning their brick-and-mortar
locations into micro-fulfillment hubs, in order to satisfy demand during COVID-19. As a result, customers are not allowed inside.

Insight - During the COVID-19 pandemic, consumers have increasingly turned to e-commerce as a means to get products they need or want. The increase in online spending can be
attributed to the fact that the experience offers them a convenient and safer alternative than going in-store. Often plagued by impatience—from dealing with an online interface to
getting the product fast or in time for an occasion—individuals are emphasizing the need for efficiency in this space that allows for a seamless experience.
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Dematic Helps Retailers in Addressing Consumer Demand
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Dedicated Fulfillment Hubs
OnIine-OnIy Healthy Supermarkets Dark Grocery Stores Bed, Bath & Beyond Introduces Regional Fulfillment Centers
Whole Foods Market Opened a Delivery-Only The Walmart Pickup Point is Only Meant to Fulfill

Location in Brooklyn Online Orders
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Remote Rewards TRENDHUNTER

Brands are re-creating in-office perks for remote employees amid COVID-19

Trend - As employees are required to work-from-home amid the "new normal" of COVID-19, the concept of office perks has diminished. In an effort to re-create some of the in-office
benefits for employees, brands are offering meal delivery vouches, work-from-home snack boxes, and virtual stipend cards, among other benefits.

Insight - Remote work offers employees many benefits, from reduced commute times to flexible schedules. However, many workers miss the advantages that going to a physical office
offers. Without any distinctions offered by employers—such as volunteer opportunities, company cars, or catered lunches—employees may turn to employers that are able to offer them
rewards for their efforts. To help retain and reward employees while building a sense of corporate culture, businesses are providing alternative benefits for employees.
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Nootropic Bar TRENDHUNTER
Snack bars are adapted with brain-boosting ingredients

Trend - With brain-boosting supplements and benefits still popular, nootropics are now being incorporated into snack bars. These items aim to boost people's cognitive function and
overall health in a convenient format.

Insight - When it's stripped to its fundamentals, "wellness" to consumers means achieving a good balance between mental and physical health. The many ways it's sought out are where
consumers' differ, with some using traditional methods, some being more experimental, and others being more convenience-minded. Those looking for the simplest means to achieve
wellness find themselves seeking out products that prioritize mental and physical health in one go.

Plant-Based Superfood Bars
Impact Snacks' Bars are Wrapped in Compostable Zero
Waste Packaging

Wellness-Enhancing CBD Snack Bars

Nooro Has Introduced Two New Flavors for Health Support

Brain-Boosting Snack Bars Collagen-Enhanced Protein Bars
Cerebelly x Peppa Pig Smart Bars Contain Brain- The MCTBar Snacks Support Health, Wellness and
Supporting Nutrients Nutrition

Popularity I 11111 d'd'\? Q Hybridization 4 Featured, 36 Examples Advisor Pick
Activity I (LI j\km 20,248 Total Clicks
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Live E-Commerce TRENDHUNTER
Live shopping experiences allow consumers to view as their items are selected

Trend - Live shopping apps and platforms offer a new way for consumers to engage with the e-commerce industry, allowing them to view their purchases as they're being made as an

added form of interactivity.

Insight - Consumers are turning increasingly to e-commerce for the convenience those shopping experiences offer. However, the e-commerce industry isn't often able to replicate the
more playful and interactive aspects of shopping that brick-and-mortar allows. Thus, consumers are increasingly turning to e-commerce brands that are able to merge the convenience of
online shopping with the interactivity of in-person shopping.
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Live Shopping Apps Shopping Party Apps Live Shopping Services Live Streamed Shopping
HelpJess Connects Consumers to Brick-and-Mortar Dote's Live Shopping Platform Lets Influencers Live Shopper Lets Customers See Their Groceries Livescale is an eCommerce Platform That Displays
Retail Staff Host Events Being Hand-Picked Live Streaming Videos

Popularity I 11 | ‘9 Q ,;-;,‘_( ] % Hybridization 4 Featured, 34 Examples
Activity N 111111 ‘ * [T Experience 52,455 Total Clicks
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24-hr Retail TRENDHUNTER

Retailers outside of food and beverage opt for round-the-clock consumer care

Trend - On-demand, 24-hr services are moving beyond QSR and food establishments into other retail spaces like fashion and beauty. Realizing the importance of customer care, brands
are seeking to offer elements of convenience, personalization and access to their goods whenever they're needed. Such on-demand tactics by retailers, especially those not typically
associated with such accessibility, speaks to the growing consideration of consumer needs among brands, to the point where retailers are adapting their business models and operating
processes to better support them.

Insight - With the population growth and rapid development of large cities around the world has come a growing demand by consumers for services that they can have access to
whenever they choose. The fast-paced lifestyles of urban dwellers requires some flexibility in routine, and brands are having to adapt to that same flexibility to reach as many customers

as possible.

Unstaffed Denim Stores
The LAB101 Denim Store Design Explores a New Format for
Fashion Retail

Personalized Cleaning Services
'Tide Cleaners' Washes, Folds, Dry Cleans and Alters Clothes

24-Hour Beauty Shops Unmanned 24-Hour Bookstores
Revlon Launched a 24-Hour Beauty Salon and is The Xinhua Bookstore Utilizes the 5G Network &
Offering Free Treatments Facial Recognition Tech
6 2 Popularity ] d‘d'\? Q ;;-:( M., Experience 4 Featured, 52 Examples
. Activity NI ‘ (@) Personalization 98,923 Total Clicks
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Appendix

Get More From Your Experience

Your Trend Hunter custom reports are tailored to you using the world’s most advanced, most powerful trend platform. Your dedicated
advisor can help you get the most of it. This appendix shows you a few of the options that you have at your disposal and how other top-tier
innovators rely on our service in different ways that could help you be more successful with less effort.

Copyright ©
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Over the last 15 years, we built the largest trend platform, leveraging crowd-sourcing, crowd-filtering, Al and humans to cut
through the noise and uncover opportunity faster!

CROWD-SOURCE
— CROWD-FILTER —

N EEEKE 1T B —— HUMAN + Al CURATION —
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ak TEY EE N 1 AN
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240,000 Hunters #1 Idea Database 3 Billion Views from Human Custom Insight
3,500,000 Fans 400,000 Ideas 150,000,000 People Advisors + Al & Opportunities
— 10x FASTER BETTER MORE ACCURATE 90% LESS EXPENSIVE ————>



Megatrend Matrix

Acceleration

1. PerfectingOne Thing
2. Aspirational icon

3. Exaggerated Feature
4. Reimagined Solution

N\’ CREATE THE FUTURE

Cyclicality

1. Retro+Nostalgia

2. Generational

3. Economic+ Seasonal
4. Repetitive Cycles

Naturality

The desire for sustainable products,

including local, organic, recyclable
ingredients.

BB desirea more active, enriched life.

Redirection

1. Refocusing
2. Reversing
3. Surprising
4. Gamifying

Divergence Authenticity

1. Personalization, Customization Social media and aresistance
2. Status+Belonging totraditional advertising have
3. Style +Fashionizing created a desire for

4. Generational Rebellion authenticityand reality.

Personalization Many-to-Many

Small batch production Amassproliferation of sellers and
technologies and more media creators has shifted the
personalized media are creating an world toamany-to-many
expectation for personalization. economy.




Special Features and Definitions

Understanding Content Classification & Article Scoring

Below, you'll find an overview of the different types of content featured in our trend reports, as well as a breakdown of our scoring system that's used to evaluate the

performance of the content in your report.

Retro Electric 8

B-—7/mu4 ¥ ®0

Consumer Insights:

The what and why of major industry shifts.
Consumer Insights are split into two
sections:the trend sectionand the insight
section.

Specific Examples:
Carefully selected individual innovations to
provide more in-depth analysis.

Clustered Lists:

Collections of related examples to broaden
your perspective and expose you to
adjacent opportunities.

[Popularity TN 0 Q Q0T 3T
Score *
Demographics:
The target audience. This value is determined by the researcher, not by site statistics.
Freshness:
The relative newness of an article.
Activity:
The amount of people interacting with an article, including scrollingthroughimages and
sharing on social media. Something, like a bacon cupcake, might not be Popular, but could
score highon Activity if people shareit a lot.
Popularity:
Scoring of appeal based on how many people choose an article when given other optionsin the
same category or cluster.
Overall Score:

All scores translate into percentiles (8.8 = 88th percentile) and overall scoreis the average of Popularity,
Activity and Freshness.

Copyright © All Rights Reserved




Special Features and Definitions

How to Read This Page

Consumer Insights are high-level, over-arching patterns that often span different industries in scope. They focus on external and internal consumer factors that are
motivating trends.

Retro Blectric — 8 Trend:
= This section identifies a new opportunityina given industry.

Insight:
This section explores the specific target consumer’s motivations, attitudes, beliefs and ultimately tension behind that opportunity.

Demographics & Scoring:

The demographics speak to the target audience, as informed by the researcher, not by the site statistics. The overall score is the average of the following:
popularity, activity and freshness.

Patterns & Megatrend:

Understand the Consumer Insight within the context of the 18 Megatrends that are shaping the world, plus the 6 Patterns of Opportunity that help short-cut
your discovery of innovative ideas.

Installation Temp e
Workshop Question:

These questions are intended to be thought-provokers to help you brainstorm (either individually or in groups) about the relevancy or actionability of these

186 Varhep Quson ; insights

@

All-in-One Litter Boxes

Advisor Picks:

These are specific Consumer Insights and examples chosen by your Advisor because of their relevance to your team. These are featured on the Report
Summary page and tagged throughout the report with a yellow star.

Copyright © All Rights Reserved



Want More?

Gain access to additional Consumer Insights
and Custom Research by contacting your
advisor or TrendReports@TrendHunter.com
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