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Briefing: Just as ’gamification’ promises a more enriched digital experience via immersive environments online, what technologies are enhancing the in-
store/physical experience? While many argue that the on-line experience is a poor substitute for a physical experience - in part because it cannot replicate 
the human or sensory aspects of the built environment - we’ve suddenly entered a phase where many of these ‘high-touch’ areas are off limits. How are 
brands successfully maintaining connection with their customers, employees, patients and students?
Takeaway: The ongoing global pandemic has forced many individuals to practice physical distancing and remain home when possible, increasing their 
feelings of isolation. Combined with other factors—like social unrest, the growing threat of climate change, and personal circumstances— consumers are 
experiencing an exponential build-up of stress and desire for experiences. As a result, more people are looking for accessible resources that will help them 
deal with their anxiety in a healthier way, while remaining within their means.

Top Insights

Virtual Marketplace Marketplaces are now taking place virtually to keep people safe
Trend - Now that at-home shopping is people's only completely safe option, ecommerce is booming. Marketplaces are now included in this shift, with everything from farmers' to christmas markets now taking place 
virtually.  Insight - As safety precautions become the norm in retail and public spaces, consumers still want to experience the normalcy that they've lost in recent months. Though their previous shopping and recreational 
habits look different now, having adapted alternatives is easier on consumers than having no alternatives at all. 

AR Tourism Augmented reality platforms make exploration more interesting and informative
Trend - Augmented reality is being use in tourism-based apps in order enhance the experience of explorers. These apps help keep people engaged with their surroundings and bring more money to local economies.  
Insight - Now that local tourism has become many consumers' only travel option, the use of platforms that help them explore already-familiar environments could be useful in keeping local tourism fresh and exciting. With 
the restrictions and limitations consumers are currently facing, any alternative form of travel and tourism is welcomed.

Virtual Malls Brands are launching online re-creations of shopping malls and storefronts
Trend - Amid the COVID-19 pandemic, brands are launching virtual shopping centers to recreate the traditional shopping experience online. These range from virtual street fronts to large-scale digital shopping centers and 
allow owners to showcase their products to a niche, virtual community.  Insight - The COVID-19 pandemic has forced many consumers to remain indoors, without the opportunity to easily acquire the goods they had 
access to before. Many consumers are looking for streamlined and convenient solutions to continue their previous shopping habits and are turning to brands to provide a curated selection of products to browse.

Online Fitting Wedding and bridesmaids' dresses are fitted and purchased virtually
Trend - Virtual fittings for wedding and bridesmaids dresses are increasingly common as the COVID-19 pandemic had made it difficult to experience this ritual in-person. These services allow those shopping for dresses to 
decide the fit and style, and some allow these services in groups much like an in-person fitting would.  Insight - With people all over the world having had their lives upended this year, the celebration of traditional 
milestones has become an even more important part of consumers' lives--offering a sense of normalcy amidst ongoing lifestyle disruptions. However, these milestones can no longer be "traditional" in the sense that they 
have had to adapt to strict safety protocols--a fact that consumers have expected brands to adapt to quickly and effectively.







Virtual Marketplaceo
Marketplaces are now taking place virtually to keep people safe

Virtual Christmas Markets
The World’s Biggest Virtual Christmas Market Will 

Run in November

Digital Sweets-Focused Festivals
Dessert Goals Restructures Its Event Due to the 

COVID-19 Outbreak

Virtual Farmers' Market Apps
Chipotle's Online Marketplace Supports Supplies & Farmers

Virtual Art Marketplaces
Hallmark's Hallmarket Shares Artwork by Hallmark 

Employees and Retirees

Trend - Now that at-home shopping is people's only completely safe option, ecommerce is booming. Marketplaces are now included in this shift, with everything from farmers' to 
christmas markets now taking place virtually.

Insight - As safety precautions become the norm in retail and public spaces, consumers still want to experience the normalcy that they've lost in recent months. Though their previous 
shopping and recreational habits look different now, having adapted alternatives is easier on consumers than having no alternatives at all. 
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Virtual Mallso
Brands are launching online re-creations of shopping malls and storefronts

Virtual Storefront Platforms
Streetify Gives Consumers Access to Virtual Storefronts

Online Shopping Cities
Dubai Commercity is a Free Trade Zone Dedicated to 

eCommerce

Virtual Shopping Malls
New Zealand Company, EPIC, Recently Launched a Virtual 

Mall

Virtual Reality Shopping Malls
Alliance Studio Debuted a 3D Virtual Shopping Mall

Trend - Amid the COVID-19 pandemic, brands are launching virtual shopping centers to recreate the traditional shopping experience online. These range from virtual street fronts to 
large-scale digital shopping centers and allow owners to showcase their products to a niche, virtual community.

Insight - The COVID-19 pandemic has forced many consumers to remain indoors, without the opportunity to easily acquire the goods they had access to before. Many consumers are 
looking for streamlined and convenient solutions to continue their previous shopping habits and are turning to brands to provide a curated selection of products to browse.
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AR Tourismo
Augmented reality platforms make exploration more interesting and informative

Social AR City Lenses
Snap Launched the City Painter Feature for Certain 

Areas in London

AR Urban Exploration Apps
The 'Discovr.y' AR Exploration Game Pinpoints New 

City Experiences

Tourist-Targeted AR Filters
Singapore Tourism's AR Effect Helps Tourists Locate Fun 

Destinations

Avatar-Led Travel Apps
Augmented Reality Avatars Host Sherpa Tours' Walks

Trend - Augmented reality is being use in tourism-based apps in order enhance the experience of explorers. These apps help keep people engaged with their surroundings and bring more 
money to local economies.

Insight - Now that local tourism has become many consumers' only travel option, the use of platforms that help them explore already-familiar environments could be useful in keeping 
local tourism fresh and exciting. With the restrictions and limitations consumers are currently facing, any alternative form of travel and tourism is welcomed.
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Online Fittingo
Wedding and bridesmaids' dresses are fitted and purchased virtually

AR Bridal Gowns
David's Bridal and Vertebrae Visualize AR Wedding 

Dresses

Chic Sustainable Wedding Apparel
Azazie Offers Eco-Friendly DTC Bridal and 

Bridesmaid Dress

Virtual Bridal Showrooms
Adrianna Papell Helps Millennial Brides Shop with 

Their Bridal Party

Virtual Bridal Appointments
David's Bridal is Introducing Virtual Video 

Appointment Experiences

Trend - Virtual fittings for wedding and bridesmaids dresses are increasingly common as the COVID-19 pandemic had made it difficult to experience this ritual in-person. These services 
allow those shopping for dresses to decide the fit and style, and some allow these services in groups much like an in-person fitting would.

Insight - With people all over the world having had their lives upended this year, the celebration of traditional milestones has become an even more important part of consumers' lives--
offering a sense of normalcy amidst ongoing lifestyle disruptions. However, these milestones can no longer be "traditional" in the sense that they have had to adapt to strict safety 
protocols--a fact that consumers have expected brands to adapt to quickly and effectively.
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3d Shoppingo
3d virtual shopping platforms aim to elevate the purchase journey

Next-Gen Virtual Fashion Shops
The Yeezy Supply Site Offers a New Vision for Online Shopping

Luxury AR Shopping 
Images

Burberry Partnered with 
Google to Provide Mobile 

AR Experiences

Virtual Furniture 
Showrooms

REND by TRNK is a Virtual 
Exhibition with a Focus on 

Stone & Metal

Shoppable 
Augmented Reality 

Ads
South Korea's LG 

Launched the U+ AR 
Shopping App for 3D 

Browsing

AR Ski Kit Creators
Mountain Hardwear's 
Shopping Experience 

Supports Virtual Product 
Discovery

Trend - 3d visuals on e-commerce platforms are increasingly popular as consumers seek out more immersive forms of virtual retail. These aesthetics have the benefit of showing 
customers the products in a more realistic and all-encompassing way.

Insight - As e-commerce becomes the go-to not just for necessities or hard-to-find items, but for most of consumers' purchases, people are increasingly drawn to virtual shopping 
experiences that are both informative and experiential. Brands that prioritize information and detailed visuals are more trustworthy for consumers, particularly when it comes to 
shopping for items that they would traditionally try on or test out first.
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Digital Consultationo
Home renovation brands are launching contactless consultations for clients

Virtual Home Renovation Consultations
MAC Renovations Embraces Virtual Technology 

Amid COVID-19

Free Home Renovation Resources
FixIt Service Pros' Toolkit Eases DIY Renovations 

During COVID-19

Whole-Home Organization Consultations
Tailored Living Offers Virtual Consultations During COVID-19

E-Design Consultations
Meagan Camp is Adjusting to COVID-19 Disruptions with 

Zoom Consultations

Trend - Many home renovation experts are moving to digital consultation in order to keep business afloat during the COVID-19 pandemic. Through this approach, brands can build their 
relationships with clients by giving them advice or get a head-start on a lengthy project by emphasizing the planning stages.

Insight - Consumers who are instructed to stay at home are looking for ways to update their space and make it more comfortable as they are encouraged to spend more time indoors. 
Driven by ambition and a desire to keep productive while at home, individuals are tackling both smaller and bigger projects, seeking expert guidance while being mindful of the pandemic.
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Mixed-Reality 5Go
Brands are experimenting with AI, VR & AR tech in the 5G platform

5G-Powered AR Experiences
The Adult Swim Festival Lets Fans Appear in a 

Personalized Animation

Hyper-Realistic VR Experiences
Elisa Has Claimed to Have Created the Most 

Realistic VR Yet

5G-Powered Entertainment
SK Telecom Pioneers AR, VR, and AI in the 5G 

Environment

Social Media Network Partnerships
Verizon's 5G Phones Will Have Snapchat Already 

on the Device

Trend - As artificial intelligence, virtual reality, and augmented reality are rapidly progressing, the 4G network struggles to meet bandwidth requirements. If VR and AR applications 
continue to evolve, developers will require a more substantial network that is faster, consistent and has lower latency. As 5G connectivity is expected to deliver these elements, 
companies are beginning to test the potential of mixed-reality tech in this environment.

Insight - Millenials and Gen Z are excited about the innovations that are ahead and mixed-reality tech has been a pivotal point for them as it has provided opportunities for new forms of 
entertainment through interactivity. As time progresses, users expect better service and new developments. The 4G platform, however, has limited processing capabilities and as more 
users flood the platform, that becomes an issue. Because of this, users are interested in what 5G connectivity has to offer to enable the next stages of VR, AI, and AR.
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